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Current Reality
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Falling to Earth

The Economist industrial commodity-price index; injreal’ S terms
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Forest Trends Mission
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To maintain ajnd restcﬁ'é’ftﬁest ecosystems by promoting
incentives that dlverslfy the trade inthe forest sector from
do,mmance in wood products.to a b‘f)\ader range of
services and prod’ucts o7 \/
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Accelerate the evomtlon of economlc systems in wh|ch

v Commerce sustalns forest ecosystem services (| e. blodlversny,

watershed protection) - s 1 | : Y
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v Equitable share of the benefits generated from forest Pased !
commerce is returned to local communities.
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Advance the development of markets for
environmental services of forests

A “collectlon of dedﬁzated"mteﬁnatt‘ibhali N
~entrepreneurs and scier\tlsts who' v% provided the '
intellectiral capltaTvsuﬁort" Lgs__gg&ofthe boldest.
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+ Biodiversity
+ Carbon sequestration
+ Water regulation

+ Soil fertility

Must be defined in

a way that creates a

\ product or service of

~ value to a buyer  /

The Products

and Services

Elements for a successful development of

markets for environmental services

¢ Insurance

+ Standards

¢ Legal Rights

* Pools or registers

+ Financial projections

Must give market
confidence in
ownership, risk and
financial values

Risk Mitigation,
Legal Rights,
Reliability

¢ Enviro-bonds
¢ Equity structures
+ Trading
-OTC
- Exchanges
- Derivatives
¢ Retail markets

Must have efficient
mechanisms fo link
buyers and sellers

Transfer of
Ownership and
Finance

¢ Individuals

¢ Business

+ Integrated Products
+ Marketing

¢ Communications

Must understand the

koyE

potential

f the

motivation and risk
~ perceptions

The Market
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Louis Boorstin
International Finance Corp.

Carlos Munoz Pina
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Stanford University

Antonio Bueno
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Market, Brazil

Michael Totten
Conservation International




Success Stories — Carbon Sequestration

Bolivia
» Buying backdogging concessions in biologically richiareas
» - American Electric Power, Pacific Corp., BP. America,
The Nature Conservancy, Noel Kempff National'Park

> S$9.5 million

Brazil
. Restoring tropical forests iniMato Grosso State

» Peugeot, Pro-Natura, Ministry of/Agriculture,

Community of Juruena

Australia, NSW

» Afforestation on pasturelands
» State forests of NSW - Pacific,Power, Delta Power




Success Stories — Watershed Protection

Water regulati'o )

- Salinization control credl’tle_ “

S _Aqyﬁatic-pumﬂucﬁﬁty

“Salmon-safe” certlflcatlon in Oregon
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Success Stories — Biodiversity
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The Challenge

Markets aroundforest services are:

Limited in'scope
Emergent in nature

Small in scale




The Challenge | 3 e

Expand the menu of services with real markets

Extend the coverage to all places




The Challenge
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Flip the economic equation

Environmental services of forests more valuable than
conventional products




The Challenge

Every market will have a different structure —
need to custom design

Carbon in atmosphere — global

Salinity — every catchment a different profile

Biodiversity — even more complex




mmp ==y Global Forest Ecosystem Fund
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A uhique Global Network to identify potential partners
_ and investment opportunities within emerging
y ;'1 zﬁrk‘ets for biodiversity, carbon and water
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). A unique sotlrcé bf;dea'l flow, risk analysis and market
" intelligence for the Global Forest Ecosystem Fund
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THE WORK AHEAD

Developing commercial
markets for the environmental

services of forests
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